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Why Meet Online? Be Green. Save Green.

Online meetings are an environmentally-sustainable way of doing business. You consume less paper for handouts and less fossil fuel for travel. By working green, you can draw customers who specifically value the attribute of sustainability in businesses. A Harris Interactive survey found that 56 percent of Fortune 1000 companies had a policy in place to reduce carbon emissions, and more were developing a policy. Of those businesses, 94 percent use or plan to use tools like web conferencing to reduce emissions. 

Here’s how online meetings and presentations can help grow your business and streamline operations:

 

Be virtually the same: The best online presentations create a true connection designed to get results, just like in-person presentations. For sales presentations or project meetings, you can communicate in real time, via web cam or group messaging. You can stream video and audio, show rich-media charts and graphs, and present slide shows and spreadsheets.  After your meeting, you can conduct Q and A and go over next steps.  
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Stimulate interactivity: Your online business presentation can be an exciting vehicle to stimulate interactivity and get people thinking. Real-time forums can generate valuable ideas. For presentations or recorded meetings posted on your website for on-demand use, viewers can respond immediately with feedback when you incorporate a survey. You can also help drive your site traffic deeper and to more areas through engaging presentations.  
Reduce travel costs: With airlines charging more and offering less, online business meetings can save you a bundle on business travel. You not only save money on plane tickets and car rentals, but you also eliminate associated expenses such as hotels, meals and cab fares. Sixty percent of corporate respondents in a Wainhouse Research/Citrix survey said online meetings reduce unnecessary travel without diminishing customer contact. Think about the possibility of cutting business travel in half –it's especially attractive when the cost of fuel is high. With significantly less time on the road, you and your employees will have more time for the comforts of home and family.    
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Time well-spent: Meeting online also saves time. You don’t have to plan meeting logistics and travel long hours. And instead of catching a cab to the airport, looking for a wireless access point and then flying home, you can stay connected on your computer and immediately take action on a sale after a presentation or conduct other follow-up with colleagues. In fact, the Wainhouse/Citrix survey found that 23 percent of organizations use online meetings to actually close business. 

Be attractive: Online meetings and presentations can become a focal point to attract new customers. You can simply and inexpensively invite prospects via email to your presentation, and build your brand by dynamically marketing your capabilities. More than half the organizations in the Wainhouse/Citrix survey saw an improvement in cost per lead with web meetings. 

Demonstrate value: You can build your brand by demonstrating your products or services and showing their unique strengths. Prospects and customers will benefit from detailed information, and the abilities to ask questions and replay presentations. Your results for customers can also be demonstrated, via powerful testimonials. A speaker can interactively discuss all the benefits they receive as your customer.  

Strengthen relationships: Online meetings let you connect more often to stay top-of-mind with your customers. For instance, instead of an in-person meeting once a quarter, you could increase your meeting frequency to monthly with a couple of online get-togethers. Regular, quality interaction can generate more business as you strengthen your customer relationships. 

 

For more information, e-mail walt@waltdenny.com, or call 630-323-0555.

